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Faces of Norwegian: Kamil Zawada
Prior to joining Norwegian you volunteered in Brazil. Tell us about that
experience:
I volunteered in the AIESEC Global Citizen Programme (now Global
Volunteer) in Brazil. Global Citizen is an intensive international volunteer
abroad experience that enables to work on projects that impact social issues.
Through this, AIESEC empower communities by developing the people and
enabling them to develop a more sustainable and healthy future. In 2012 I
spent three months in Brazil coaching group of young people and helped
them with education and understanding of working within international

society.
What do you like most about working for Norwegian?
It is company culture and environment I work in. While the work may be
difficult sometimes, the company culture shouldn’t add to the stress of the
work. On the contrary, the culture should be designed to alleviate the work
related stress. This is Norwegian's way. All the management I had a chance to
meet at Norwegian has been always supportive and made me feel like a part
of Norwegian team. This makes Norwegian unique and this is what like most
about the company.
Favorite Travel Destination?
Greece
What is your favorite part of your job with Norwegian?
It's meeting people - either if it is colleagues or customers. And it has always
been. My best experience at Norwegian was meeting amazing people and
making friends. And I believe friends for life. Every time when at work I have
a chance to meet people from all around the world and listen to their stories
- this is best part of my job. It is always about the people - It's the people that
make the place.

What do you do during your days off?
I like to be at home, going for walks, enjoying good food and company of
friends and family.
You have a 24 hour layover, which city tops your list?
New York.
Any Hidden Talents?
Can sleep for 15 hours straight!
Best memory during a Norwegian flight?
Being part of the team on the flight to Djibouti

Watch video on YouTube here

Why was Norwegian's UNICEF mission to Djibouti important/significant to you?
This mission was important to me as I believe in the power of volunteerism.
By being part of the mission I wanted to show my support to UNICEF and
Norwegian actions. During this humanitarian mission I wanted to contribute
my time, skills and knowledge through volunteer actions to create a
significant force in making a lasting change in the fight for better lives of
those suffering in Yemen's humanitarian catastrophe.
Why did you want to be apart of Norwegian's UNICEF aid flight?
I applied to be part of this flight as I believe volunteerism is a powerful way
of engaging people in tackling development challenges, helping to eliminate
poverty and to improve basic health or education. In all of these fields,
volunteerism makes a specific contribution by generating wellbeing for
people and their communities. During this humanitarian mission I want to
contribute my time, skills and knowledge through volunteer actions to create
a significant force in making a lasting change in the fight for better lives of
those suffering in Yemen's humanitarian catastrophe. I am extremely happy
that by being part of this mission I can share my support to UNICEF and at
the same time promote UNICEF actions.

About Norwegian Air
Norwegian Air is the world’s fifth largest low-cost airline and carried over 36

million passengers in 2019. The airline operates more than 500 routes to
over 150 destinations in Europe, North Africa, Middle East, Thailand, North
and South America. Norwegian has a fleet of around 160 aircraft, with an
average age of 4.6 years, making it one of the world’s youngest and most
fuel-efficient fleets.
Norwegian has been named the Most Fuel-Efficient Airline on Transatlantic
Routes by the International Council on Clean Transportation (ICCT) twice. In
2019, the airline saved 1.7 million metric tons of CO2 emissions compared to
the industry average. Norwegian has been voted ‘Europe’s Best Low-Cost
Airline’ by passengers for six consecutive years at the SkyTrax World Airline
Awards 2013-2019, along with being named the ‘World’s Best Low-Cost
Long-Haul Airline’ for the past five consecutive years. Norwegian employs
more than 11,000 people worldwide.
Follow @Fly_Norwegian on Twitter, join the discussion on Facebook and
keep up with our adventures on Instagram. For more information on
Norwegian and its network, visit norwegian.com.
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